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Gérsel iletisim Tasarimi Béliimii

GENEL SECMELi DERSLER

GITA 2203 Gostergebilim (3+0+0) 3 ECTS: 5
(Semiotics)

Bu derste dgrenciler, Gorsel iletisim Tasarimi alaninda kullanilan gérsel yapilarin analiz edilmesine
yonelik kuramsal galismalar ve uygulamalarla iliskilendirilir. Gorsel ¢dziimleme yontemlerinden biri
olan gostergebilimin temel kavramlari, ana yaklagimlari ve uygulama alanlari incelenir. Gosterge
terminolojisi, anlam Uretimi, anlam ¢6zimleme yontemleri, mesaj okuma, mesaj olusturma ve
gostergebilimsel ¢oziimleme konulari ders kapsaminda ele alinir.

GITA 2203 Semiotics (3+0+0) 3 ECTS: 5
(Gostergebilim)

In this course, students are introduced to theoretical studies and practices related to the analysis of
visual structures used in the field of Visual Communication Design. Semiotics, as one of the methods
of visual analysis, is examined through its fundamental concepts, main approaches, and areas of
application. Within the scope of the course, topics such as semiotic terminology, meaning production,
methods of meaning analysis, message reading, message construction, and semiotic analysis are
addressed.

GITA 2304 Sosyal Sorumluluk ve Uygulamalan (3+0+0) 3 ECTS: 5
(Social Responsibility and Practices)

Sosyal Sorumluluk Uygulamalari, tasarimin toplumsal sorunlara yoénelik farkindalk yaratma, iletisim
kurma ve sosyal etki olusturma potansiyelini ele alan proje temelli bir derstir. Toplumsal, kiiltlirel ve
cevresel sorunlar; sosyal sorumluluk, stirdirilebilirlik, kapsayicilik, etik, gontlltlik ve toplumsal
katilim kavramlari cercevesinde incelenir. Gorsel iletisim tasariminin farkh hedef kitleler ve
paydaslarla iliski kurmadaki roli arastirilir ve sosyal fayda odakli iletisim projeleri gelistirilir.

GITA 2304 Social Responsibility and Practices (3+0+0) 3 ECTS: 5
(Sosyal Sorumluluk ve Uygulamalari)

Social Responsibility Practices is a project-based course that explores the potential of design to raise
awareness of social issues, facilitate communication, and create social impact. Social, cultural, and
environmental issues are examined within the framework of social responsibility, sustainability,
inclusivity, ethics, volunteering, and civic participation. The role of visual communication design in
engaging different target audiences and stakeholders is explored, and communication projects focused
on social benefit are developed.




GITA 2305 Tasarim ve Yenilesim (3+0+0) 3 ECTS: 5
(Design and Innovation)

Bu ders, yenilesim kavramini tasarim, toplum, kiltiir, ekonomi ve teknoloji iliskileri cercevesinde ele
alir. Yenilik¢i tasarim yaklasimlarinin ortaya cikisini etkileyen dinamikler; yaratici endistriler,
surdardlebilirlik, dijital donltsim, Endustri 4.0, Toplum 5.0 ve yapay zekad gibi glincel gelismeler
Uzerinden incelenir. Ulusal ve uluslararasi tasarim ve yenilesim ornekleri degerlendirilerek, yenilikgi
fikirlerin arastirilmasi, gelistiriimesi ve tasarim projelerine donistiiriilmesi sirecleri ele alinir. Ders
ayrica tasarimda yenilesim stratejileri, proje gelistirme, uygulama modelleri ve fikri mulkiyet konularini
kapsar.

GITA 2305 Design and Innovation (3+0+0) 3 ECTS: 5
(Tasarim ve Yenilesim)

The Design and Innovation course examines the concept of innovation within the relationships among
design, society, culture, economy, and technology. The dynamics that shape innovative design
approaches are explored through current developments such as creative industries, sustainability,
digital transformation, Industry 4.0, Society 5.0, and artificial intelligence. National and international
examples of design and innovation are analyzed, with emphasis on researching, developing, and
transforming innovative ideas into design projects. The course also covers innovation strategies in
design, project development, implementation models, and intellectual property.

GITA 3305 Dijital Pazarlama ve Marka Yonetimi (3+0+0) 3 AKTS: 5
(Digital Marketing and Brand Management)

Dijital Pazarlama ve Marka Yonetimi dersi, pazarlamanin temel kavramlarini dijital teknolojiler, degisen
tuketici davranislari ve giincel marka iletisimi baglaminda ele alir. Dijital markalasma, marka
konumlandirma, sosyal medya, icerik pazarlamasi, arama motorlari, dijital kampanyalar, veri odakl
pazarlama ve dijital kullanici deneyimi gibi temel konular incelenir. Ders, 6grencilerin farkh dijital
platformlarin o6zelliklerini degerlendirmelerini ve bitinlesik dijital pazarlama ve marka iletisimi
stratejileri gelistirmelerini destekler.

GITA 3305 Digital Marketing and Brand Management (3+0+0) 3 AKTS: 5
(Dijital Pazarlama ve Marka Yénetimi)

Digital Marketing and Brand Management examines the fundamental concepts of marketing within
the context of digital technologies, changing consumer behavior, and contemporary brand
communication. Key topics include digital branding, brand positioning, social media, content
marketing, search engines, digital campaigns, data-driven marketing, and digital user experience. The
course supports students in evaluating the characteristics of different digital platforms and
developing integrated digital marketing and brand communication strategies.

GITA 3306 Yaratici Siireglerde Yapay Zeka (3+0+0) 3 AKTS: 5
(Al in Creative Processes)

Bu ders, yapay zekanin yaratici siireglerdeki rollinii, temel ¢alisma prensiplerini ve sanat ve tasarim
alanlarindaki kullanim bigimlerini ele alir. Makine 6grenimi, derin 6grenme, LLM ve GAN gibi temel
kavramlar; gorsel ve metinsel verilerin birlikte kullanimi, nesne ve yiliz tanima uygulamalari ve yapay
zekanin etik kullanimi incelenir. ChatGPT, Midjourney ve Stable Diffusion gibi glincel yapay zeka



araclarinin yaratici projelere entegrasyonu ve istem mihendisligi uygulamali olarak ele alnir.
Ogrenciler, farkli veri tiirleri ve yapay zeka araclarini kullanarak 6zgiin yaratici projeler gelistirir.

GITA 3306 Al in Creative Processes (3+0+0) 3 AKTS: 5
(Yaratici Siireclerde Yapay Zeka)

This course explores the role of artificial intelligence in creative processes, its fundamental principles,
and its applications in art and design. Key concepts such as machine learning, deep learning, LLMs, and
GANs are examined alongside the integration of visual and textual data, object and face recognition
applications, and the ethical use of artificial intelligence. The integration of current Al tools such as
ChatGPT, Midjourney, and Stable Diffusion into creative projects, as well as prompt engineering, is
addressed through practical applications. Students develop original creative projects using different
types of data and artificial intelligence tools.

GITA 3307 Spekiilatif Tasarim (3+0+0) 3 AKTS: 5
(Speculative Design)

Ders, tasarim odakli diistinmenin temel kavramlarini, ilkelerini ve insan odakl, yaratici ve yinelemeli
Ders, spekilatif tasarimin temel kavramlarini, tarihsel gelisimini ve iliskili yaklasimlari kapsar. Gelecege
iliskin olasiliklarin arastirilmasi ve alternatif simdiki zamanlarin kurgulanmasi, “ What If?" sorulari
araciligyla varsayimlarin sorgulanmasi ve farkli senaryolarin gelistirilmesi ele alinir. Diinya insasi (World
Building) yontemleri kullanilarak toplumsal, kiltirel ve teknolojik baglamlarla iliskili spekulatif
senaryolarin tutarli bicimde yapilandiriimasi ve bu senaryolarin yaratabilecegi olasi deneyimlerin,
iliskilerin ve sonuglarin tasarim yoluyla arastiriimasi incelenir. Gorsel, isitsel, etkilesimli ve yazili medya
ile disiplinlerarasi yaklasimlar, spekdlatif fikirlerin somutlastiriimasi ve tartismaya acgilmasi amaciyla
kullantlir. Ders kapsaminda o6grenciler, arastirmaya ve kavramsal bir g¢erceveye dayali 6zgin bir
spekdlatif tasarim projesi gelistirir; senaryo ve diinya kurgusunu olusturur, projesini prototipleme
yoluyla somutlastirir ve elestirel geri bildirimler dogrultusunda gelistirir.

GITA 3307 Speculative Design (3+0+0) 3 ECTS: 5
(Spekulatif Tasarim)

The course covers the fundamental concepts, historical development, and related approaches of
speculative design. The exploration of future possibilities and the construction of alternative
presents, the questioning of assumptions through “What If?” questions, and the development of
different scenarios are addressed. The coherent construction of speculative scenarios related to
social, cultural, and technological contexts through World Building methods, as well as the
exploration through design of the possible experiences, relationships, and consequences that these
scenarios may generate, are examined. Visual, auditory, interactive, and written media, together with
interdisciplinary approaches, are used to concretize speculative ideas and open them to discussion.
Within the scope of the course, students develop an original speculative design project based on
research and a conceptual framework; construct its scenario and world, concretize the project
through prototyping, and further develop it in response to critical feedback.

GITA3308 Dijital Kiiltiir ve Tasarim (3+0+0) 3 AKTS: 5
(Digital Culture and Design)

Bu ders, dijital teknolojilerin tarihsel gelisimi ve dijital kiltlrin temel kavramlarini ele alir. Sosyal medya
ve yeni gerceklik teknolojilerinin toplumsal etkileri incelenir. Dijital sanatin gelisimi, 6nemli akimlar ve
dijital araglarla yapilan galismalar lzerinde durulur. Yeni medya ve dijital iletisim yontemleri, internet
klltlrd ve 6nemli yeni medya sanatgcilari ve tasarimcilari tanitilir. Dijital etik, dijital haklar, siber zorbalik,



veri manipllasyonu ve dijital platformlardaki davranis normlari incelenir. Yapay zeka ve tasarimin
gelecekteki potansiyel etkileri tartisilir. Arastirma ve vaka incelemeleri yaparak dijital kiltlr ve tasarim
arasindaki etkilesimler 6grenilir.

GITA 3308 Digital Culture and Design (3+0+0) 3 ECTS: 5
(Dijital Kiiltiir ve Tasarim)

This course addresses the historical development of digital technologies and the fundamental concepts
of digital culture. The societal impacts of social media and emerging reality technologies are examined.
The development of digital art, significant movements, and works created using digital tools are
discussed. New media and digital communication methods, internet culture, and prominent new media
artists and designers are introduced. Digital ethics, digital rights, cyberbullying, data manipulation, and
behavioral norms on digital platforms are examined. The potential future impacts of artificial
intelligence on design are discussed. The interactions between digital culture and design are learned
through research and case studies.

GITA 4301 Tasarim Odakli Diisiinme (3+0+0) 3 AKTS: 5
(Design Thinking)

Ders, tasarim odakli diisinmenin temel kavramlarini, ilkelerini ve insan odakl, yaratici ve yinelemeli
problem ¢dzme yaklasimini kapsar. Empathize, Define, Ideate, Prototype ve Test agsamalari gergevesinde
kullanicilarin ve problem baglaminin arastiriimasi, arastirma verilerinin analiz ve sentezi, ihtiyacglarin ve
icgorulerin belirlenmesi, problemlerin ¢cercevelenmesi ve yeniden ¢ercevelenmesi ele alinir. Iraksak ve
yakinsak diisiinme yaklasimlariyla alternatif ¢ozim fikirlerinin gelistiriimesi ve degerlendirilmesi;
fikirlerin prototipler araciligiyla somutlastirilmasi, kullanicilarla test edilmesi ve geri bildirimlere dayali
olarak yinelemeli bicimde gelistiriimesi incelenir. Ders kapsaminda 6grenciler, tasarim odakh disiinme
yaklasimini farkh problem alanlarina uygulayarak arastirma, problem tanimlama, fikir gelistirme,
prototipleme ve test siireglerini biitlincll bir tasarim projesinde bir araya getirir.

GITA 4301 Design Thinking (3+0+0) 3 ECTS: 5
(Tasarim Odakl Diisiinme)

The course covers the fundamental concepts and principles of design thinking and a human-centered,
creative, and iterative problem-solving approach. Within the framework of the Empathize, Define,
Ideate, Prototype, and Test stages, the course addresses researching users and the problem context,
analyzing and synthesizing research data, identifying needs and insights, and framing and reframing
problems. The development and evaluation of alternative solution ideas through divergent and
convergent thinking approaches, the concretization of ideas through prototypes, testing with users,
and iterative development based on feedback are examined. Within the scope of the course, students
apply the design thinking approach to different problem areas and integrate research, problem
definition, idea development, prototyping, and testing processes within a holistic design project.

GITA 4302 Uzamsal Bilgisayar (3+0+0) 3 AKTS: 5
(Spatial Computing)

Ders, uzamsal bilgisayarin (Spatial Computing) temel kavramlarini, bilesenlerini ve fiziksel ve dijital
diinyalarin bitinlestirilmesine yonelik teknolojileri kapsar. Sensorler ve takip sistemleri, bilgisayarli
gorl ve uzamsal haritalama, yapay zeka (Al), nesnelerin interneti (loT), hareket ve ses tanima ile
dokunma ve haptik geri bildirim teknolojilerinin uzamsal bilgisayar sistemleriyle iliskisi incelenir.
Artirilmis gergeklik (AR), sanal gergeklik (VR) ve karma gerceklik (MR) teknolojilerinin uzamsal bilgisayar
baglamindaki roli ve 3B kullanici etkilesimlerine katkilari ele alinir. Ayrica, bu teknolojilerin farkli



uygulama alanlarindaki kullanimlari degerlendirilir. Ders kapsaminda 6grenciler, uzamsal bilgisayar
odakli bir proje icin arastirma ve planlama yapar; proje fikrini diisiik veya orta sadakatli bir prototipe
dondstirdr, test eder ve degerlendirir.

GITA 4302 Spatial Computing (3+0+0) 3 ECTS: 5
(Uzamsal Bilgisayar)

The course covers the fundamental concepts and components of spatial computing and technologies
aimed at integrating the physical and digital worlds. The relationship of sensors and tracking systems,
computer vision and spatial mapping, artificial intelligence (Al), the Internet of Things (loT), gesture
and voice recognition, and touch and haptic feedback technologies with spatial computing systems is
examined. The role of augmented reality (AR), virtual reality (VR), and mixed reality (MR)
technologies within the context of spatial computing and their contributions to 3D user interactions
are addressed. In addition, the use of these technologies across different application areas is
evaluated. Within the scope of the course, students conduct research and planning for a spatial
computing-focused project; transform the project idea into a low- or medium-fidelity prototype, test
it, and evaluate it.

GITA 4303 Reklam Yénetmenligi (3+0+0) 3 AKTS: 5
(Commercials Directing)

Bu ders, televizyon ve sosyal medya icin reklam filmi Gretim sireglerini; reklam stratejisi, iletisim
yontemleri ve sinema dili cercevesinde ele alir. Hedef kitle analizi, marka kiltlri ve kimligine uygun
senaryo ve gorsel dil gelistirme, farkli Girlin ve hizmetler igin etkili reklam anlatilari olusturma siregleri
incelenir. Reklam prodiiksiyonunda planlama, zaman ve biitce yonetimi, PPM dosyasi hazirlama;
kamera, 151k, oyuncu, kostiim, aksesuar ve mekan secimleri uygulamali olarak ele alinir. Ogrenciler,
gelistirdikleri senaryo dogrultusunda bir reklam filminin 6n yapim, ¢ekim ve uygulama siireglerini
gerceklestirir.

GITA 4303 Commercials Directing (3+0+0) 3 AKTS: 5
(Reklam Yonetmenligi)

This course addresses the production processes of commercials for television and social media within
the framework of advertising strategy, communication methods, and cinematic language. Target
audience analysis, script and visual language development in accordance with brand culture and
identity, and the creation of effective advertising narratives for different products and services are
examined. Production planning, time and budget management, PPM file preparation, and the selection
of camera, lighting, actors, costumes, props, and locations are covered through practical applications.
Students carry out the pre-production, shooting, and implementation processes of a commercial based
on a script they develop.




